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comment: The present thesis analyzes consumers willingness to pay for Fair Trade products.
Specifically, the thesis asks whether (a) people are willing to pay a premium for Fair Trade products,
(b) how much extra they are willing to pay, and (c) which factors influence the consumers
willingness to pay. The findings of the most recent quantitative research on Fair Trade are studied. A
total of 24 separate empirical papers on Fair Trade and willingness to pay are identified and
reviewed. Based on this, implications for marketing are drawn. , abstract: The aim of the present
thesis is to analyze consumers willingness to pay for Fair Trade products. Specifically, the thesis asks
whether (a) people are willing to pay a premium for Fair Trade products, (b) how much extra they
are willing to pay, and (c) which factors influence the consumers willingness to pay. To answer...
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