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The use of social media in warfare is threatening not only one country but the whole global
community, is a recent development. The famous speech by Abu Muhammad al-Adnani on social
media inspired the bloody month of Ramadan in 2016 and showed the deadly power of social
media inspired attacks and what the Islamic State is capable of achieving. Although the terrorist
group has lost territory over the last few weeks of combat both in Syria and Iraq, and is on the edge
of losing their main capital Mosul, IS still remains a hybrid threat. Consisting of military powers and
an unmatched affinity of using social media as a cyber-war weapon, IS will continue to be a severe
danger to the global community. This book aims to foster a deeper understanding of the use of
social media for recruiting efforts by...
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It in a of my personal favorite pdf. Of course, it really is play, nevertheless an amazing and interesting literature. It is extremely di icult to leave it before
concluding, once you begin to read the book.
-- Nichola s Ra tke
Unquestionably, this is actually the very best work by any article writer. It usually does not price a lot of. Once you begin to read the book, it is extremely
difficult to leave it before concluding.
-- Aug ustine Pfa nner still
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